
London: Tuesday 30 March, 2010

STANDARD CHARTERED EXTENDS TITLE SPONSORSHIP OF THE GREAT CITY RACE 

ENTRIES OPEN FOR 2010

The countdown towards the 2010 Standard Chartered Great City Race has begun with entries 
now open for the award-winning race which is set to take place on Thursday 15 July at 19.15. 
Standard Chartered Bank has marked the occasion by announcing an extension to its title spon-
sorship of the 5km corporate running challenge which will host thousands of competitors from the 
banking, legal, accountancy and media sectors across the streets of London’s square mile to raise 
money for charity.

Standard Chartered Bank has title sponsored the race since its inception in 2005. Inviting City 
based companies to enter teams of four or more runners, the event set a new benchmark in 2009 
when the 6,500 capacity entry was reached in record time – over one month before the race start. 
Priority places are allocated to previous runners for the 2010 race. However, other companies are 
invited to register interest as early as possible by going directly to the official race website at 
www.cityrace.co.uk

Geared to encourage the benefits of teamwork and a healthy and active workplace, this unique 
event raises money and awareness for worthy causes. Last year, Richard Meddings, who is both 
the Bank’s Chief Financial Officer and Chairman of Seeing is Believing, generated huge media 
and public interest as well as thousands of pounds for the charity by running the race blindfolded. 
To help encourage runners to raise money for Seeing is Believing, whose goal is to eradicate 
avoidable blindness, £5 from every entry fee will be donated directly to the cause whilst Standard 
Chartered Bank has also pledged to match pound for pound all money raised through the race for 
the charity.

The Standard Chartered Great City Race is one of the Bank’s key sponsorships. Others include 
marathons in Hong Kong, Singapore, Nairobi, Bangkok, Mumbai, Jersey, Dubai, Kuala Lumpur 
and the Falkland Islands as well as the forthcoming shirt sponsorship of Liverpool Football Club, 
set to begin in July 2010. The Bank is developing a series of exciting new experiential features for 
the 2010 race which will complement the existing popular race day format and enhance the spec-
tator experience. Further details about these new initiatives will be announced shortly.  



Richard Holmes, Standard Chartered CEO, Europe, commented: “The Standard Chartered 
Great City Race creates a unique community atmosphere in the City – not only are the streets 
closed-off but thousands of City workers from rival companies come together for what is both an 
enjoyable fitness challenge and an opportunity to help make a positive impact on other people’s 
lives. The Bank is proud to support an event of this calibre and we look forward to joining the 
hordes of runners and spectators for an evening of great entertainment.”    

David Bedford, Race Director of the London Marathon and the Standard Chartered Great 
City Race, added: “The Standard Chartered Great City Race has become one of our flagship run-
ning events and such is the popularity, the race has been over-subscribed for the past two years. 
We are looking forward to working with Standard Chartered Bank to ensure this year’s race is the 
most successful yet and with the introduction of new and entertaining event features, we hope to 
ensure everyone who participates and supports the race will enjoy a memorable race experience.” 

For further information please contact:

The Standard Chartered Great City Race – Press Office
 
Rupert Hains: 020 7940 1700 / ruperth@capitalize.co.uk
Charlotte Symington: 020 7940 1700 / charlottes@capitalize.co.uk 

www.cityrace.co.uk 

London Marathon Press Office

Nicola Okey: 020 7902 0182 / nicolao@london-marathon.co.uk 
Natasha Grainger: 020 7902 0199 / natashag@london-marathon.co.uk 



Race Route Map:

Standard Chartered – leading the way in Asia, Africa and the Middle East

Standard Chartered PLC, listed on both London and Hong Kong stock exchanges, ranks among 
the top 20 companies in the FTSE-100 by market capitalisation. The London-headquartered Group 
has operated for over 150 years in some of the world’s most dynamic markets, leading the way 
in Asia, Africa and the Middle East. We have produced seven years of record income and profit, 
primarily as a result of organic growth. 

Standard Chartered aspires to be the best international bank for its customers across its markets. 
The Group earns around 90 per cent of its income and profits in Asia, Africa and the Middle East, 
from its Wholesale and Consumer Banking businesses. The Group has 1700 branches and outlets 
located in 70 countries. The extraordinary growth of its markets and businesses creates exciting 
and challenging international career opportunities.

Leading by example to be the right partner for its stakeholders, the Group is committed to building 
a sustainable business over the long term and is trusted worldwide for upholding high standards 
of corporate governance, social responsibility, environmental protection and employee diversity. It 
employs around 75,000 people, nearly half of whom are women. The Group’s employees are of 
125 nationalities, of which about 70 are represented in the senior management.
For more information on Standard Chartered, please visit www.standardchartered.com



About Seeing is Believing (SiB) 
Seeing is Believing (SiB) is a major global public-private initiative to help tackle avoidable blind-
ness and is a collaboration between Standard Chartered and the International Agency for Pre-
vention of Blindness (IAPB) (registered charity, No. 1100559) along with its membership body of 
leading eye-care NGOs.

Started by Standard Chartered staff in 2003 as a way of celebrating the Bank’s 150th anniversary, 
Seeing is Believing has raised over US$17 million and impacted over 8 million people to date, in-
cluding over 2.5 million who have benefited from sight restorations.  The programme’s latest com-
mitment will invest a further US$20 million by 2014 to provide comprehensive and sustainable eye 
care services to 20 million people in impoverished urban areas. 
For more information, visit www.seeingisbelieving.org.uk 


